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The project's objectives are to increase statistical literacy in tourism and hospitality and
provide training in the use of tourism analytics for various stakeholders. The project
achieves this by developing a MOOC on tourism analytics and statistical literacy. The
project will also involve workshops and summer school to further enhance participants'
skills and capacity building. The project will create a Tourism Analytics Platform (TAP)
integrating data and models for tourism analysis and sustainability.
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International Tourism Analytics Group: Enhanced
Data and Statistical Literacy for Sustainable
Tourism Development

General objective: Developing an international network among EU higher education institutions (HEIs) for increasing statistical literacy in tourism and hospitality
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